
Increasing and improving visibility
Youth projects communication



Where do I go?





Who, where & what?





Message framing

Early adolescence (10-13 years) Mid-adolescence (14-17 years)



• Late adolescence (18-23 years) • Emerging adolescence (until 30 years)



Storytelling



Authentic & transparant 



Diversity & inclusivity



Invitation
• Who is my target group?

Use your own network to research:
• Survey
• Focus group

• What motivates them?

• Where can I reach them?

• How can I make my communication inclusive?
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