
Techn i ca l  Gu ide l i ne s
& Te rms  o f  Re f e r ence

Sustainable 
Tourism Forum

Strategy and
Action Plan

Partnership & 
Communication

Evaluation Monitoring
& Review

HOW TO BECOME A EUROPARC

SUSTAINABLE DESTINATION

i

i
i

 

i
i i i

i i
i

i

i

i



1.THE VISION,
MISSION AND
PRINCIPLES
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Good for  Parks, 
Good for  People

GOOD FOR PARKS
 AND GOOD FOR PEOPLE.

PRINCIPLES
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1. Giving priority to protection
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2. Contributing to sustainable development
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3. Engaging all stakeholders
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4. Planning sustainable tourism effectively
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5. Pursuing continuous improvement
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STRATEGIC DIRECTION
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Part II - Business Partners
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Part III  - Sustainable Tour Operators
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Evaluation
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Tourism Strategy and Action Plan     i  i  i  i  
    i   i   i   i  i  i  
   

A visit to the area by the veri er  i  i i   f i   
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Assessment of the application and the veri er’s report by the Charter Evaluation 
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The Action Plan should contain indicators and moitoring actions which cover: 
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Key data from the monitoring should be submitted to EUROPARC as part of an 
overall benchmarking and assessment of the Charter process as a whole.
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3.KEY TOPIC S &
ACTIONS

PRINCIPLES KEY
TOPICS

KEY
ACTIONS
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The principles govern
how tourism is developed and 
managed in a Protected Area.
The principles over-arch the 

key topics and the associated 
actions that are the core of the 

European Charter for Sustainable 
tourism in Protected Areas.

1. 
Giving priority 
to protection 

2.  
Contributing to 

sustainable
development

3. 
Engaging all
stakeholders4. 

Planning 
sustainable 

tourism 
effectively

5. 
Pursuing 

continuous
improvement
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KEY TOPICS KEY ACTIONS

1) Protecting valuable
landscapes, biodiversity,
and cultural heritage

1) In uencing land use planning and the control of potentially damaging developments;
2) In uencing the location, type and design of tourism developments;
3) Visitor Management approaches.

 2) Supporting
conservation through
tourism

1) Encouraging visitors and tourism businesses to support conservation;
2) Using revenues obtained from tourism-related activity to support conservation;
3) Establishing, supporting and promoting tourism-related investments, projects and activities
that help to conserve the natural and cultural heritage.

3) Reducing carbon
footprint, pollution, and
wasteful resource use

1) Working with tourism businesses to improve environmental management, including the use of
energy and water, waste management, and noise and light pollution;
2) Promoting the use of public transport and other alternatives to cars.

4) Providing safe
access, quality
facilities and special
experiences of the
Protected Area,
available to all visitors

1) Providing a wide range of access opportunities, with attention to safety and risk management;
2) Improving the quality of visitor facilities and services;
3) Providing visitors with speci c tourism o ers which involve discovery, interpretation and apprecia-
tion of the area’s special natural and cultural heritage;
4) Providing facilities, tailored experiences, and information for visitors with special needs.

5)  E ectively
communicating the area
to visitors

1) Ensuring that marketing materials and activities promote the area e ectively and
responsibly;
2) Providing good quality and e ective visitor information and interpretation;
3) Ensuring that tourism businesses and other local stakeholders are well informed about the area
and provide relevant and accurate information to visitors;
4) Providing speci c information and interpretation for young people, schools and student groups.

6)  Ensuring social
cohesion

1) Anticipating, monitoring and minimising any existing and potential con icts with local residents;
2) Maintaining good communication and engagement between local residents, businesses, visitors 
and the Protected Area authority;
3) Encouraging and developing appropriate Partnership activity with and between stakeholders.

7) Strengthening
prosperity in the local
community

1) Promoting the provision and identity of local produce and services and their purchase and use by
visitors and tourism businesses;
2) Supporting the economic viability and performance of local tourism businesses and the provision
of local employment in tourism.

8) Providing training
and capacity building

1) Providing relevant training for staff of the Protected Area authority in sustainable tourism 
development and management, and related topics;
2) Providing and encouraging relevant training and capacity building for tourism businesses and 
other stakeholders in sustainable tourism.

9) Monitoring tourism
performance and
impacts

1) Monitoring of visitors – volumes, patterns, spending and satisfaction;
2) Monitoring of tourism businesses – performance and needs;
3) Monitoring of tourism impacts – on the environment, economy and community;
4) Monitoring progress in implementing the action plan.

10) Communicating
actions and engaging
with the Charter

1) Communicating sustainable tourism actions and results to local stakeholders and more widely at a
local, regional and national level;
2) Promoting and making visible the award of the Charter;
3) Engaging with EUROPARC and the Charter Network, including participating in related events and
activities;
4) Taking steps for re-application and renewal of the Charter.

Parco
Nazionale Cinque Terre (IT), by Marzia Vivaldi



4.SUSTAINABLE
BUSINESS PARTNERS
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The engagement of local businesses is 
vital to the e ective development and 
management of sustainable tourism. 
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Good for  Parks, 
Good for  People

REQUIREMENTS

Part II is only available to 
businesses in Sustainable Destinations 
that have been awarded the Charter 

under Part I and are within the 
five-year period of the certificate.
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5.SUSTAINABLE
TOUR OPERATORS

   

Having created Sustainable 
Destinations with public, businesses 
and communities working together, 
agreeing sustainable practices with 
Tour Operators who bring visitors 

to the Protected Areas, completes the 
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Good for  Parks, 
Good for  People
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Part III is only available to 
Travel Agencies and Tour Operators in 

Sustainable Destinations that have been 
awarded the Charter under Part I, 

are within the five-year period of the award 
and have already tourism businesses awarded 

under Part II as Charter Partners.
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6.TERMS &
CONDITIONS
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1. ENSURE YOU ARE A MEMBER
OF THE EUROPARC FEDERATION
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N.B. EUROPARC Federation is an NGO based in Germany 
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Produced with the contribution of the LIFE Programme of 
the  European Union. Responsibility for the information and 

views expressed in this publication lies entirely with the authors.

europarc.org/sustainable-tourism
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