New green business models

Today’s practice, tomorrow’s opportunities
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Context



Context




What’s hot and what’s not?

Welfare state

Society participation



What’s hot and what’s not?

Nature, landscape, biodiversity

Economy



Consegquence

Nature, landscape, biodiversity
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Today’s practice
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Charity and donations

Public funding

Today

Charity and donations

Public funding

Tomorrow



Tomorrow’s opportunities
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Pilot lJsseldelta

Predominantly public => private-public
Subsidies => investments

“Area Cooperative”













Area cooperative




1. Connecting city and country

2. Innovating with heart for the landscape

3. Organizing sustainable cycles

4. Pairing with water safety measures

5. Use tourist assets

6. Make nature more consumable
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New green business models
Today’s practice, tomorrow’s chances
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